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Gender Split Hourly Rate
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In favour of men In favour of men

The median figure is the difference
between the midpoints in the ranges
of men's and women'’s pay.

The mean figure is the difference

: between the average of men’s
The gender split represents all and women's pay.
employees on the snapshot date.

Bonus Pay Bonus Pay Gap

In receipt of a bonus
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In favour of women In favour of men

The median figure is the difference
between the midpoints in the ranges
of men’s and women'’s bonus pay.

The mean figure is the difference
between the average of men’s
and women’s bonus pay.

Quartiles

The quartiles show the proportion of males and female full-pay relevant employees in four pay bands. To calculate the bands we have

| confirm the accuracy of this information. o
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GENDER PAY 202L - ANSCO ARENA

At AEG Europe, we are committed to fostering a diverse and inclusive workforce where every individual is
valued for their skills, talent, and contributions.

Today we release our Gender Pay Gap report for Ansco Arena. Ansco Arena Ltd is made up of the staff who
work at The 02 on an hourly basis. At our venue, 64% of our hourly paid event roles are filled by females.

Assessing our hourly employee base within Ansco Arena, in 2024 we report a mean Gender Pay Gap of
6.3% in favour of men and a 7.8% gap in favour of men when assessing the median ranges of pay between
genders. All our employees are paid in line with the London Living Wage and will therefore be paid a mini-
mum of £13.85 per hour, effective from April 2025.

We remain steadfast in our commitment to closing the gender pay gap entirely. We will continue to monitor,
assess, and implement initiatives that promote fairness and equality across all levels of our organisation,
driving positive change for our employees and the wider industry.

Since last year's report, we have proudly partnered with WiHTL, a community focused on advancing Equity,
Diversity, and Inclusion (ED&I) across the Hospitality, Travel, and Leisure industries. This partnership has
provided us with a valuable platform to connect with industry leaders, exchange knowledge, and gain access
to research and best practices that are shaping the future of ED&l initiatives. Through this, as well as our
own initiatives, we are continually working towards closing the Gender Pay Gap and ensuring a more equita-
ble and inclusive industry for all.

Additionally, we have leveraged the EDI Maturity Curve, an industry-leading benchmarking tool developed in
partnership with The Centre for Diversity Policy Research and Practice at Oxford Brookes Business School.
This tool has been instrumental in helping us measure our progress in key ED&l areas, such as the Employ-
ee Journey, Leadership, and Stakeholder Engagement.

The EDI Maturity Curve assesses companies based on their performance in various categories, including

leadership commitment to ED&I, employee training effectiveness, the integration of diversity into business

strategies, and the inclusivity of workplace culture. These assessments are based on data provided by the
ompany and feedback from employees through surveys.




